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Greeks become more and more digitally mature over the years
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Greece holds the 4th lowest 
internet users percentage in the 
EU, revealing the fact that there 
is still room for improvement

European Union 28

of all the active web banking 
users transact

web banking transactions  
every minute

mobile banking transactions  
every minute

web banking value 
of transactions

mobile banking value 
of transactions

web banking logins
daily

mobile banking logins
daily

of all the active mobile 
users transact

2012

2017Greece

Internet users Smartphone users in Greece

Customers are increasingly using mobile and internet banking 
to pay their bills and transfer their money
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In 2017 web banking accounts for the vast majority 
of transactions, but at the same time value of 
transactions via mobile banking record an  
impressive increase compared 5 years ago of
almost 20 times
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Greeks purchased 
online products 

of €4.5 - 5 bilion

of online purchases take place 
at Greek e-shops currently  
estimated around 7,000

For their online purchases 
consumers used mainly 

Debit Cards, while digital 
wallet appeared on the list of 
payment methods for the first 
time ever

Consumers mainly purchased products and services 
from the categories below

Percentages refer to consumers that made at least one online purchase in 2017

*Refers to payment at points of sale-online payments exclusive
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The amount of cash you have with you

The amount to be paid

The costs associated with the use of cards 
or cash
Other / Don’t know

It depends on what the seller prefers 
as payment method 
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The benefits associated with the use of cards 
or cash (e.g. miles, saving point etc.)

Although 88% of transactions* were 
conducted with cash, a significant 
percentage of consumers (39%) 
mention that cards and other non-
cash methods is their preferred pay-
ment method. Card loyalty schemes 
prove to be 3rd most important factor 
influencing consumer choice of pay-
ment instrument.

The use of cards has been facilitated by the numerous POS devices 
available in almost all industries as a result of the  regulations 
imposed in the Greek market. The number of POS devices available 
almost doubled compared to the previous year (+87%).
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Soaring online purchases

Consumers show a marked preference in using cards for their 
everyday transactions


